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WHO WE ARE

CONTENT, READERS

With a focus on technical and business-related content
film-tv-video.de addresses a clearly defined target group:
broadcasters and professionals in the area of production,

For your campaigh we address a highly specialized target group
and the right mix of online, print and social media ad formats.

» DAILY NEWS

» PRODUCT REVIEWS, PRODUCTION STORIES,
BROADCAST REPORTS

» 5,400+ NEWSLETTER SUBSCRIBERS

» READERSHIP:
34% BROADCAST,
34% PRODUCTION & POST,
32% RESEARCH, EDUCATION, INSTITUTIONS

ONLINE SINCE 1999

M
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Sony Virtual
Production in
dar Blldung

e Sony

liga

Die neue Blackmagic
PY XIS 12K mit dem

GroBformatsensor

der URSA Cine bietet

16 Blendenstufen
Dynamikumfang. Ab 4 995 USD

Broadcas. Liv, Sport. Too-Sisry, Veranstatung: 16.10.2025

|
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gxrﬁ:‘g. richtete Sky den Event pemeinsam mit SVG aus und konnte £l P "_”IL imeigen

Fit Jahe Ger sehr guten Zuspruch frouen, Alessandro Resano,  IULLDLIIEUALE18

w1 TB-USH-C-Flash al b ¥ vl M'!K\.lﬂ‘l-‘ Ao

ikl

 eins breitgetichertes Programm suf die Beine gesselll
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Live, Bpsort 12 11 3005 ; 4
Sky Sport bringt
My Matchdaye Y

in die 2. Bundes-

THE NEW

BOLERO

sl

P 121,200
Arri: Plugin fir
digitale Bilder
mit analogem
Loock

Aktuelle Top 10

Technisehe Glanxigistung bei
Luxemburgs Throndbargabe

Canon stellt EOS ARG Mark Il und

Echistarkes RF 45mm F1.2 vor

hual voem: Sponsor Tata gab sum Kick-off in seinem Vortrag
lick der Akthvititen des Unternefimens, Tats betreibgt

Pragistest: LaCie Rugged 5504

aber auch Medis Hubs und Preduction mhurmlmchsﬂ bel U-Wagen.
st Vay Al Cloud bm keenmindin Jahr auch sne sigensn Dienatiglsiar Topvision
Kompakter Flash-Speicher: Sandisk
Behind the scenes of Eurovision Song Contest RN P
i i i Arric Plugin for digitale Bilder mic
Themas Riedel. CEQ ven Riedsl Communications, ging in seiner Krynete .ng igh

=Behinad th Scenes of Burguithon Sorg Conteste daraul sin, wb die
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WHERE WE ARE T

i miinchen.tv installiert Kameraroboter Ross Artimo
ﬁlm'w'\'idm de ‘ ‘ Im neuen Hauptstudio von miinchen.tv dbernimmt Artimo von Ross Video die
1 Funktion der FUhrungskamera und wird aus der neuen Regie ..more

Show translation

LINKEDIN
POST

YOUTUBE
VIDEOS

&g

D —

miinchen.tv

PLATFORMS

ONLINE AND MOBILE
Daily news and reports on film-tv-video.de,
mobile and desktop.

SOCIAL-MEDIA-PLATFORMS
Large follower base and news distribution on

cec and 48 others 1 comment - & reposts

Facebook, Youtube, X (Twitter), LinkedIn, Instagram.

@ - & Like G Comment % Repost

» LINKS TO COMPANIES
» HASHTAGS Agile and intelligent
Die Rise Awards 2025 wirdigen die Leistungen M U[ti\l’iewer

» COMMUNITY BUILDING 5,400 + - EEEE Aktuelle Top 10
NEWSLETTER gy
SUSCRIBERS

Rise Awards 2025 vergeben

Technische Glanzleistung bei
Luxemburgs Thronlberga

. Praxistest: Canon C50

Il ke lil
€anen €70, donn CB0 und nun C50: Ein Praxistest ﬁ:ﬁ:"uﬁi; ;ssf?nf#:;.“:rnd

Praxistest: LaCie Rugged SSD4

Fhrungswechsel bei U-Wagen-
Diensticister TopWVision

miinchen. tv installiert Kamerarohoter

Ross Artimo Kompakter Flash-Speicher: Sandisk
Extremi Fit

Im neuen Hauptstudio von manchen.tv

dbaenimmt Artima die Funktion . arei: Plugin fiir digitale Rildar mit

analogem Look

Stagetec auf der Tonmeistetagung
2025

Kl ©VYouTube X [ (©
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https://www.facebook.com/filmtvvideo.de/
https://www.youtube.com/FilmTVVideo
https://twitter.com/film_tv_video
https://twitter.com/film_tv_video
https://www.linkedin.com/company/film-tv-video/
https://www.instagram.com/filmtvvideo.de/
https://www.facebook.com/filmtvvideo.de/
https://www.instagram.com/filmtvvideo.de/
https://www.youtube.com/FilmTVVideo
https://www.linkedin.com/company/film-tv-video/
https://twitter.com/film_tv_video

REACH

' -~ B Kamera, PTZ: 18,11.2025

Canon stellt neue PTZ-Kameras CR-
N400 und CR-N350 vor
Canon hat sein PTZ-Kamera-Partfolio um zwei neue
Modelle erweitert: die CR-N4D0 fur professionelle
B..

ONLINE

50,000 + Page impnressions per month
32,000 + Visits per month
20,000 + Unique visitors per month

Preis: 18.11.2025

Deutscher Dokumentarfilmpreis 2025
in Heidelberg verliehen

Der Hauptpreis ging an »lm Prinzip Families von

Daniel Abma, der Musikpreis an Clara Stella Hingke
f

Wl T
- _'d Coud 18112028
| DataMiner als

Managed Ser-
Y viee auf AWS

5,400 + Newsletter subscribers
4,600 + Direct Mailing

Cunting. 16,14 2025
¢ Pomlart versi- Virtual Preduction: 17.11.2025

Startup Award fentlicht Live-

der Sportsinno-

arade 7 Sony Virtual Production in der Bildung

vation 2026

e d st Hochmodernes Sony Virtual Production Studio
macht Norwich zu einem wichtigen Standort fur die
Zukunf...

SOCIAL MEDIA :

Kamen, PTZ 18.11 2026
: Sash,
neue -Kame-
6,947 + Facebook followers TV e prstiieee L ey TV ros CR-N40O B Preis, Sportsinnovation: 17.11.2025
13,300 + YouTube subscribers i G EIEEN Startup Award der Sportsinnovation
der : C erweTer oy 2026
11490 + Videos on M Der Startup Award ist Bestandteil der

Sportsinnovation 2026 und richtet sich an junge
und innowvative.

Beaech: 14,11.2025
Wodhatus o |g
Wachstum und

fordert Reform-
versprechen ein

799 + X (Twitter) followenr
4,658 + Linkedln followers

P Branche, U-Wagen: 17.11.2025
TVN Group iibernimmt TV Plus

TV Plusnf;?lcrl‘-;cﬁe na  [Die TVN Group ubernimmt mit Wirkung zum 1.
Januar 2026 100 Prozent der Geschaftsanteile der

TV Plus...

* Base of online numbers: Average 01 to 09/2025, Google
Analytics 4.
Social Media Numbers: Status 11/2025
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https://www.facebook.com/filmtvvideo.de/
https://www.youtube.com/FilmTVVideo
https://www.youtube.com/FilmTVVideo
https://twitter.com/film_tv_video
https://www.linkedin.com/company/film-tv-video/

AD FORMATS: OVERVIEW

Die neus
PYXIS 12K mit dem
Grofiformatsensor
der URSA Cine bistet
16 Blendenstufen
Dynamikumfang. Ab 4 595 USD

sHaunteds: Arte-Dokuserse mit

WEB BANNERS

We offer web banners in billboard
and rectangle formats and place
them either on Level 1 (all pages) or
Level 2 (all individual pages).

Kl-gestitzte Produktion bei sBauer
sucht Fraus

(v )

N\
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Rempletiom Blackmaglc-Workfiow

Newsletter film-tv-video.de, 20.11.2025

Top-Meldung

Frazigtest: Gangn CH

| Carcn G710, e G0 und s G50: Ein Pricsstest der
Pt gt Garuse- Kimors £40 - rum Lasen

NEWSLETTER BANNERS

newsletter.

ADVERTORIALS

Your desired text appears
as a news item on film-tv-
video.de — and is also pub-
lished once with a headline
and short introductory text
in the editorial newsletter.

In the editorial newsletter, we pla-
ce your ad banners between the

individual messages. Around 5,400
readers have subscribed to the

Riedel Communications

% Meet usat
72 IBC 2025

MEDIATEC®

mation

- :broad
si'ocast
‘".m

DIRECT MAILINGS TRADE SHOW-SPONSORING
We send out your own Trade show sponsors

exclusive mailing to our direct appear with their logo in all news,
mailing list (4,600+ subscribers) on videos and newsletters that appeanr
your behalf. as part of trade show coverage.

LOGO IN NEWS
By booking a logo, you
ensure that your company

PLATFORM
SPONSORING

As a platform sponsor, you
will receive an entry, and name appears in a test, re-
your logo will also appeanr port or news item.
on the homepage and in the
newsletter. We supponrt you

on the editorial side.
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WHAT WE LIVE

Nobody has time. Our readers only give us their attention
when we offer content that interests them.

As long as we do that, we can to some extent attract the at-
tention of our readers.

This is where you come in: If you support us as a sponsonr, we
can prepare interesting content — and ultimately transport
your content along with it.

Through presence, by showing your logo and your company
name. Through concrete offers in the form of products and

services. But also through sponsored content and visibility of
content in texts, images and videos.

PLATFORM SPONSORING

As Platform Sponsor (Silver, Gold or

Platinum) you‘ll be a prefered partner of film-tv-video.de

We will take care of your editorial and your
advenrtisement needs and will provide coverage. You only
have to decide which level of sponsoring you choose
(Running time: one year).

Platin Sponsoren
A
“N=P
SONY

AJAN

TVN
LIVE PRODUCTION

viDI

SKYLINE

N

-..broad
ssis.scast
N soLuTIONS]

H
H

& =0
163

K5T MOSCHRAL GMOH

CaGl

BFEE L

€ Clear-Com

priffei

Adobe

MEDIATEC"

wideo pudko digitd studia

ROSS'

SEKLOTZ

wision2see

prerw—

Quest newmediaV Em 2

ARRI*

ip

Lo Medha Flan
]

Silber Sponsoren

MUNICH MEDIA
INTELLMGENCE
W frei_spoce

{ birds

nachtblau
Sk

LiveUu .EOSIC

¥ ma
LAWO e
== CBM
=S @XJN:G::.R
caron:

vidispine
P

% MEDIA KIT 2026
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https://www.film-tv-video.de/home/sponsor/

PLATFORM SPONSORING

Price

Sponsonr entry

Linked company profile

Logo on sponsor site
Logo in alternating
banner on home page
Logo in alternating
banner on single pages
Logo placement in
reviews/reports
Events in calendar

Trade show appoint-
ment/, -News

Advertorial (or equivalent

advertising)

Preferred use of press
releases/translation

SILBER

450 EURO*
SMALL

SMALL

GOLD

1,290 EURO*

MEDIUM

MEDIUM

SMALL

* all net prices; running time 1 yeanr, services must be used in the booking period.

MEDIA KIT 2026

Gkl B

Systempiloten Thorsten Feldmann
GmbH & Co. KG

PLATINUM

Beratung, Planung, Installation
‘She haben die Anspriiche, wis
haben die Losungen. S erhaten

won uns ruerlissge und R “\\&h\
2,490 EURO* Seinngen 4 81 SIS

modeme Hard. und Pty Spansar

Softeareaiemente sin
seprushavoles ued angeratrmes. BIFE

LA R G E ‘Von Standard bis Higher

S i e N — F o — i s
schlllich v

LARGE

°
Lésungen fir IT-gestitzte Studio- und
° tional tatiger Systemintegrator bietet die BFE Studio und Medien
Systeme GmbH maﬁgesc hneiderte La.‘.ungpn fir Kunden aus Eromcas(ing,
Industrie, Bildung wnd Wirtschaft.
Das Unternehmen entwickel: komplexe Systeme im Bereich Medientechnik -
won Studios und Ubertragungswagen dber Leitstellen bis hin zu
o : % medientechnischen Gesamilasungen
Pt el AR L Syt o
Prozesse wihrend der Dreharbeits
N beferm wir gensu das, was Sie brau
———— o
MMI MUNICH MEDIA INTELLIGENCE .,
GmbH
° hr
ar
™

MUNICH MEDIA
INTELLIGENCE

MEDIUM/VIDEO

E

Im Zentrum stehen wirtschaftlich effiziente und technisch Oberzeugende

Konzepte, Maglich wird das durch die fachibergreifende Expertise und das
langjahrige Know-how der Teamns sowie die Umsetzung in eigenen
Produktionsstatten.

Das Lei: P umfasst Enbaick] Planung, Fertigung, Montage,
Senvice, Support und Schulung - alles aus einer Hand. Die Betrewung erfolgt
ganzheitlich: von der ersten Beratung bis zur erfolgreichen Projektumsetzung.
Trainings, Wartung und op L g sind bei Bedarf integrath
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ADVERTORIAL

You would like to present your company or your news in

the editorial eco system of film-tv-video.de.

We prepare your content editorially on the basis of a text

template.

The article will appear online as a news on film-tv-video.de,
marked as »Sponsored Content«and with headline and lead

in the newsletter of that week.

As a customen, you benefit from the high-quality editorial
content, and your readers benefit from interesting con-

tent.

* all net prices, plus VAT, not AE-eligible, plus travel

expenses if applicable

VIDEO ADVERTORIAL.:
990 EURO*

+ Video shoots at trade fairs,
max. 4 min long . You will
receive the video as MP4 file for
your own use.

+ max. one correction loop

- video shoots after agreement
also possible at other events.

SMALL ADVERTORIAL.:
600 EURO*

+ Short news based on your

draft (up to 1,500 characters
and 3 images)

- Headline and lead will appear in

editorial newsletter

+ Social media posts:

Facebook, X, Linkedin

Fachatudie zu Video-Software

Lacwa: Laidenschatt fir Perfektion

MEDIUM

MEDIUM ADVERTORIAL.:
1,290 EURO*

+ Text based on your draft

(up to 2,500 characters,

upt to 8 pictures, Video-Embed),
+ Headline and lead will appear

in editorial newsletter

+ Social-media-posts:

Facebook, X, Linkedin

Boparieren statt wegmeites: Die
We i Hambarg

LARGE ADVERTORIAL:
2,590 EURO*

+ Big Story, based on
briefing with you
(min. 8,000 characters,
upt to 12 pictures and
(Remote-)Video.

+ Headline and lead will appear
in editorial newsletter

+ Social-media posts:
Facebook, X (Twitter), LinkedIn

% MEDIA KIT 2026
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https://www.film-tv-video.de/category/sponsored-content/
https://www.facebook.com/filmtvvideo.de/
https://twitter.com/film_tv_video
https://www.linkedin.com/company/film-tv-video/
https://www.facebook.com/filmtvvideo.de/
https://twitter.com/film_tv_video
https://www.linkedin.com/company/film-tv-video/
https://www.facebook.com/filmtvvideo.de/
https://twitter.com/film_tv_video
https://twitter.com/film_tv_video
https://www.linkedin.com/company/film-tv-video/

TRADE SHOW
SPONSORING

film-tv-video.de reports at NAB (April/May) and IBC
(September/October) with an extensive trade show co-
verage about new products and technologies of manu-
facturers.

Trade show sponsors profit from the in depth

trade show coverage - and the excellent readers’ res-
ponse to film-tv-video.de coverage.

ELEMENTS OF TRADE SHOW SPONSORING

+ Video Production (max. 3 min,

editorial content by film-tv-video.de)

+ Logo insertion in all video reponrts (20+)

+ Logo placement in all tech news (40+)

+ Logo placement in five newsletters

+ News distribution on all ftv-social-media-
channels (Facebook, YouTube, X, LinkedIn)

+ All Videos will be published on film-tv-video
YouTube-channel (13,300+ Subscribers) and
on Linkedln

* all net prices, plus VAT, not AE-eligible, plus travel expenses if
applicable

pITEREUND NG BE
UNTS [UTFIRGNTIR

funktioniere.

MAIN SPONSOR »TRADE SHOW«
(MAX. 1): 4,000 EURO*

big logo in all videos (start of video), in
all news and in trade show newsletters

Sponsonen IBC-Berichisrsintiung 225

Adobe

MEDIATEC®

wten muha digtal s

matiox
MAQtIOK

@ Grass Valley

Ediing. IBG. BL2025. Wesss, Po

Newsletter film-tv-video.de, 15.09.2025

(D) diversified

FILM

IM..

CO-SPONSOR »TRADE SHOW«

Top-Meldung

(MAX. 6): 2,200 EURO*
logo in all videos (middle of video), in all

Video: Adobe bringt Premiere Pro aul das [Phone

Kyboo Pena von Adobe 2okt im Video, wio Premie

news and in trade show newsletters.

mproduTion; 14092028

Video: Adobe bringt Premiere Pro
auf das iPhone

Kylee Pena von Adobe zeigh im Video, wie Prembere auf dem iBhore

Adlobe bringt seine Flaggschiffv t & Premi

suf das iPhone. Die neue App steht im Shop zur Vorbestellung bereit.

ere verspricht die gleiche keeative
Milianen von Premiere Pro-Nutzern am Desktop
be st die App speziel fir din Erstellung mabder
sert professionelle Werkzeuge mit Audio in

i Uberblick:

mehespurige Timeline entspricht der Desktop-
imegenaue Schritte, Uberlagerungen und
v Modbilgerste entwickelt

. unbegrenzie Video-, Audic- und Textebenen

©: Projekte kinnen auf dem Smartphane
fertiggestelt werden

+ Export 2 TikTek, YouTube Shorts ader
er GriBenanpassung

anen von Stickern, Bidern, Schriftarten und

Ty it generathver K1, die Urheberrechae

ird 213 Soundeffekten, sEnhance Speechs fr
tawch in lauten Uimgebungen

Adobe

CO-SPONSORING ALL TRADE FAIRS

REDUCED BUNDLE PRICE: 5,500 EUROS

Logo presence as described in all videos of NAB, IBC, ISE
and Hambunrg Open.

MARIOR () Grass vaiiey
— R0 =
broad

:i'icast

MEDIATEC"®

video audio digital studio

@EIZEI

% MEDIA KIT 2026
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https://www.facebook.com/filmtvvideo.de/
https://www.youtube.com/FilmTVVideo
https://twitter.com/film_tv_video
https://www.linkedin.com/company/film-tv-video/
https://www.youtube.com/FilmTVVideo
https://www.linkedin.com/company/film-tv-video/

BANNER

BANNERSIZES/-FORMATS

Billboard 920*250 px; jpg recommended (gif and html5 possible)

Rectangle 300*250 px

LEVEL 1: HOMEPAGE + NEWS PAGES
- Delivery on homepage and all overview pages
+ (exclusive fixed position)
- Additionally: Delivery on news pages
(rotation, maximum 3 banners)
+ Guaranteed ad impressions per month: 35,000

LEVEL 2: SINGLE NEWS PAGES
+ Delivery on all single news pages
(Rotation, maximal 3 banners)
+ Guaranteed ad impressions per month: 18,000

BILLBOARD 1
o~
1

BILLBOARD 2

Tow e
‘ RECTANGLE
5

EXAMPLE
SINGLE NEWS PAGE

et S s |
BILLBOARD 1

Wideo: MoowlT Software Products
kilndigh Cosme an RECTANGLE
: 1

;= -

" . S—
RECTANGLE
3
RECTANGLE
............. - 4

[P’

BILLBOARD BILLBOARD RECTANGLE RECTANGLE e

Position 1 2 1,2 3,4,5

LEVEL A 2,625-€ 1,890, € 2,040,- € 1,365,- € m et

LEVEL 2 1,155,- € 950,- € 950,- € 735,- € ."' e T

" RECTANGLE
* all net prices for a running time of one month %* °
-I )
4
<- EXAMPLE HOMEPAGE
£rmy

L.TM.J MEDIA KIT 2026




NEWSLETTER BANNER

film-tv-video.de sends out 1 x weekly
an editorial newsletter with current industry news to
5,400+ subscribers.

+ Distribution day: Thursday

(regular openration, deviations possible
+ Sent to 5,400+ newsletter subscribers
+ Average click rate* 9,2 %

* Apple MPP excluded
Static jpg recommended (gif possible)
Stats based on numbers 01-10 2025

LOGO IN NEWS

COMPANY LOGOS CAN BE PLACED IN INDIVI-
DUAL NEWS/ARTICLES.

Your company logo will be part of a news or an entire
article, unlimited running time.

MEDIA KIT 2026

NL BANNER, POSITION 1
+ Lead-Banner 600x200 px
+ Price: 500 Euro*

NL BANNER, POSITION 2
+ Banner 600x100 px
+ Price: 390 Euro*

NL BANNER, POSITION 3
AND FOLLOWING

« Banner 600x100 px

+ Price: 330 Euro*

* net prices

LOGO IN NEWS, BIG
+ Banner 600x100 px
+ Price: 330 Euro*

LOGO IN NEWS, SMALL

+ Breite 200 px
* Price: 180 Euro*

* net prices

Newsletter film-tv-video.de, 20.11.2025

NL-BANNER 1

Top-Meldung

NL-BANNER 3

m e Beauptatucic won sanche:  Shermimimt
Ao e Funiion der Flprurgabamers und wind sus
Our neuen Ragha fomgesieuert. Vienariesen

Nhews: Kisrz und knackig - KW ATIZ0TS

Sonatwvarirign: Beanderturg simmt u G0P-Priot
Carbon Caloulaior. Glasfiser: Wenig Inloresse. K1
Hach im Jagend Kurs. Fsdeverschast: Tnme ve. (OC
Wewisriesen

Praxistost: Canon C30

Cawan G0, dann C89 und fen C50; Ein Priceisieat der
Pesen kamgaiden Canon Kmess G50 - Zum Losen
‘oder als Podcast auch zum Heren. sterissen

Al senlledt Standore

Buatrofien sind che Standone Brannenbuwg und
Samphanskdechen, cie sum 31, Bucember 055

peachisssen woren. Weleriesen

Bt srehe diei

eranerden

LOGO SMALL

coan

Kameralrau Lea Dahee findet
den Formitaknoe der Vienice 2
S UL T AN

Inichtsres Objeksi n
Frvde il e K
st gut Drckars b
ot pinten v
arichiiaion Usats

NL-BANNER 2

Kamérs-Handling
Fi dhe Hanghueld
Shots sigge Lea
Diihing el Vesice 3
it Cage und
Handes auf. s0
Wenie I benétigt
aufgrund ihrer
kompakteren Matie
einen anderen Cage
als e Verices,
meri sie an, man
kaen abio
testehendes

Dher pr eigescheinks mach s ANpasIUng

[

drwtn. Angenebem nE msch, dins die Verics 7
mio-Sticker bite, (her den tich damries Tubshds ieicht

NL-BANNER 4

Equipment

AW st Elsmental WediaConnect Acsster wor

Do e Fuaricion prmighcht s Punchuskanstalin
Ut Coombaent-Arsbiuiarn, Lave: Wisaos dynamisch
Zwischan Gustion und Zelen im AWS-Netrwers 20
rouan, Welierisen

allerdings sind sie firs Handling fint
nd dee gerenelie Haptk beim desra
Oren etwas schiechter

Interne X-OCN-Autzsichnung

Schon die Venice kannte in hoher
Qualitat aufzeichnen, allerdings
WP R e dist Eaturre
Recorder AXS-H7 notwendg, der
an die Kamera angeflanscht
werden misste, LOsangen mit
einem externen fecorder
funkTianieren Twas meist sehe gut,

sncrgr
LOGO BIG
srusge: 'Woerin She mehr (ber Sony Yenioe 2 und Tubehdr wollen, einfach hier idicken

Ein Gebliuse sus einem Guss bietet definity Vortelle - und das hat Sony bel der
Verice 2 umgeseun. Mit der newen Kamera ist die interme Ausechrung in 16
BR X-OCN und Apple ProRes 4444 moglich. Dennoch gelang es, das Gehiuse
der Venice 2 kompalter, keiner und leichter 2u bauen. Das macht die Venice 2
sehr atsraktiv und vielseitig.

I Kombiration Fit den 6,6 Gil's AXS-Karten kann Venice 2 nun BKAGOP-
Aufnahmen aufzeschnen.
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makalu

DIRECT MAILING

y OUR BRIDGE
TO EETTER
Mmmakalu PLAYOUT CONTROL

autemation gy o

i i 5 v Pl ey o el B Do Frr

Meet US at [ty

Bt barlrdipe Plrpen,fgeic e e [t Bty o ame L, T

MAILING E . BOR = IBC 2025 =gt e g

L W ke B v Ualne i . 7 HEms A g,
L A T M e sarte e m et edes Pt unesriten - ord
B 0 MUGACRRE, 2 i il 1ol el ekl 191 P
AT, AL B G AT O MR Y TR W 8
Wt Lo oo oo Lmgab g, Waie g, 4% St wnd ook s

A | ot
Beptomber 12-15, H1I5

With this premium form of advertising film-tv-video.de
sends out a direct mailing on behalf of a customer. The content
is supplied by the customer (html doc, freely designable).

BbireaThs ik bt o LB 1D € el el s, T b e T 45

Treffen Sie uns auf der IBC 2025

Ma

Tompo, mahe Wirkung, mehs ROL AL
technaiogische Chancen in echiten Fortsch
Virainkaren Sie joct iheen Gesprichstarm:
Madierinnowat
Trisatit

Aot (BT neigen wir, wie sich
rwariiein ssen
arfabsen Sio, wie
auch fir he Unternehmien neus Geschaftspotensiale
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JOB-ADS

With over 5,400 newsletter subscribers, film-tv-video.de addresses
a large number of qualified, potential employees that you can reach
with a job ad.

The headline of your ad will appear in every newsletter and on the
start page during the four-week period of the ad.
Readers can view the full ad in the job section.

CONTENT, PRICE

+ Text, picture, logo, contact/link

+ Distribution: online on website
and in newsletter

+ Service: You send us a PDF, we prepare your
your ad and publish it after your
approval (gebhard@nonkonform.com)

* Running Time: 4 weeks

+ Price: 390 Euro*

*net price
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Senior Software Engineer (m/w/d)
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CONTACT

NONKONFORM GMBH
Brudermuehlstr. 4

81371 MUnchen
Tel.: +49-89-55 29 39 79

EDITORIAL TEAM
Christine Gebhard
Tel.: +49-89-55 29 39 79

ADVERTISEMENT

E-Mail: gebhard@nonkonform.com

DELIVERY
Artwork must be provided in digital file formats and sizes of the
respective type of advertising.

DEADLINE, FORMATS, CHANGES IN MOTIF

Artwork must be submitted three working days prior to placement to
the e-mail address: gebhard@nonkonform.com.

The advertiser shall bear the exclusive responsibility for delivering the
artwork in time, i.e. at the latest three working days prior to the ist day
of the month in which placement starts, and in the suitable format. In
case of wrong or delayed delivery, Nonkonform GmbH shall not be liable
to pay compensation for any damage.

CLOSING DATE, RESERVATION, CANCELLATION

Assigning and placement of advertising shall take place after receipt of a
booking. The last cancellation date for a booking is ten (10) working days
prior to the beginning of the period of placement. Reservations will be
held for a maximum period of seven (7) working days from the day of re-
servation and are forfeited 10 days prior to the beginning of placement.

TERMS OF PAYMENT, AGENCY COMMISSION, LIABILITY

The payment period is 20 days following the invoice date. Agencies
placing advertising orders on behalf of their customers may claim an
agency commission of 15% as of a net order volume of 1,000 Euro (cumu-
lative per year / customer). General terms and conditions of Nonkonform
GmbH shall apply.
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GENERAL TERMS AND CONDITIONS

1. Advertisement Order

(1) “Advertising order” or “order” within the meaning of the following terms and conditions shall
be the written agreement governing the publication of advertising media of an advertiser or
other advertiser (client) in printed material, on a data carrienr, on the Internet or in other online
senrvices for the purpose of dissemination.

(2) Advertising for goods or services from more than one advertiser or other advertiser within
an advertisement shall be subject to an additional written agreement or an agreement concluded
by way of e-email.

(8) Nonkonform shall provide all services exclusively on the basis of these terms and conditions.
They shall apply for all current and future business relations even if they have not been explicitly
agreed upon subsequently. These terms and conditions shall be deemed as accepted upon exe-
cution of an order. The validity of any terms and conditions of the customer or other advertisers
shall be excluded explicitly herefrom insofar as they do not conform to the underlying terms and
conditions.

2. Advertising Media

(1) Advertising media within the meaning of these terms and conditions may, for example, be
comprised of one or several of the elements listed: - Image and/or text, audio sequences and/
or moving images (i.e. banners) + A sensitive area that when clicked establishes a connection to
further data via an online address provided by the customer that is in the customer’s area of
business (e.g. link)

(2) Advertising media, which are not recognizable as such due to their design, shall be clearly
designated and marked as advertising.

8. Conclusion of the Agreement

(1) Other individual contracts notwithstanding, the underlying agreement shall enter into full
force and effect by way of written or emailed confirmation of the order. All contractual agree-
ments, supplements or modifications are to be agreed to in writing by the contractual parties.
Verbal sub-agreements do not exist.

(2) If the order is issued by an advenrtising agency, when in doubt the agreement shall come into
existence with the advertising agency, any other written agreements notwithstanding.

4. Repudiation of the Agreement

Nonkonform reserves the right to reject or block advertising orders — as well as individual ad-
vertising within the scope of an agreement — due to the content, its source or technical format
for appropriate reasons, in particular if said content is in violation of the law or official regulati-
ons, or publication would be unacceptable to Nonkonform GmbH for contextual and/or technical
reasons.

In particular, Nonkonform may retract advertising media previously published if the customenr
has subsequently modified the content himself or the data has been modified subsequently and is
referred to by a link and thus fulfills the preconditions as set forth under paragraph 1.

5. Settlement Period

If the right to use individual advertising media is granted within the framework of the conclusion
of the agreement, the order is to be settled within one year as per the date of execution of the
agreement.

6. Expansion of the Agreement

In concluding an agreement, the customer is entitled to request additional advertising exceeding
the quantity stipulated in the contract within the dates agreed upon, i.e. the deadline set forth
under Item 4, subject to existing capacity

7. Price Discounts

(1) Should the order not be filled due to circumstances for which Nonkonform is not responsible,
the customenr, any other additional legal obligations notwithstanding, must reimburse Nonkon-
form the differential amount between the guaranteed discount and the discount corresponding
to the actual acceptance.

(2) If there is no agreement to the contrary, the customer has a retroactive claim to a discount
corresponding to his actual acceptance of advertising within one yean, if he has concluded an
agreement at the beginning of the period, which on the basis of the price list would entitle him to a
discount from the onset. The claim to a retroactive discount shall lapse if it is not asserted within
two months after expiration of the one year period.

8. Data Delivery

(1) The customer is obligated to deliver complete, faultless and suitable advertising media free of
charge in due course prior to the start of placement.

(2) Nonkonform’s obligation to preserve the advenrtising media shall expire three months after its
last publication.

(8) Costs incurred by Nonkonform for modifications to the advertising media desired by the cus-
tomer or for which the customer is responsible shall be borne by the customer.

(4) In the event of improper and in particular late delivery or subsequent modification, no gua-
rantee shall be assumed for the agreed dissemination of the advertising media subject to the
regulation set forth under item 11, paragraph 3, sentence 1.

9. Guarantee of Rights

(1) The customer guarantees and ensures that he holds all the rights required for placement

of the advertising media. The customer shall release Nonkonform from all third-party claims

that may arise due to infringement of statutory provisions. Furthermore, Nonkonform shall be
released from the costs of providing any necessary legal defense. The customer is obligated to
support Nonkonform in good faith with information and documentation in the event of legal defen-
se vis-a-vis third panrties.

(2) The customer shall assign to Nonkonform all rights for the use of the advertising in online
media of all kinds, including the proprietary right to use, law of industrial propenrty right and

MEDIA KIT 2026
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GENERAL TERMS AND CONDITIONS

copyright protection and

other rights required for the Internet, in particular the right to duplicate, disseminate, transfer,
transmit, process, withdraw from a database and accessing and use, and namely in the scope
necessary for implementation of the order with regard to time, location and content. The afo-
rementioned rights shall in all cases be transmitted locally without limitations and authorize the
placement by way of all known technical processes as well as all known forms of online media.

10. Guarantee of the Supplier

(1) Within the framework of the anticipated demands Nonkonform guarantees a best possible
reproduction of the advenrtising media in accordance with respectively customary technical stan-
dards. However, the customer is aware that according to the state-of-the-art technology it is not
possible to produce a completely faultless program. An error in the presentation of the advenr-
tising media shall not exist in particular if it is caused by the use of non-suitable presentation soft-
ware and/or hardware (e.g. browser) or by disruptions in the communication networks of other
openrators or by third-party computer crash (e.g. other providers) or by incomplete and/or non-
updated offers of so-called proxies (intermediate storage) or by failure of statistical evaluation.

(2) In the event of insufficient reproduction quality of the advenrtising material, the customer has
a claim to a price reduction or flawless replacement advertising, however only to the extent in
which the purpose of the advertising media was impaired. Should Nonkonform allow a deadline
set for this purpose to lapse or should a replacement advertising not be possible, the customer
shall have the right to a reduction in price or a rescission of the agreement.

(8) If the advertising documentation contains any defects that are not obvious, the customer shall
not have any claims in the event of insufficient publication. The same shall apply for defects in
repeated advertising placement, if the customer does not point out the error prior to publication
of the next subsequent placement.

11. Disruptions in Performance

Should an order not be implemented for reasons for which Nonkonform is not responsible (due to
program or technical issues), in particular due to computer crashes, force majeure, strikes, due
to statutory provisions, disruptions for which third parties are responsible (e.g. other provi-
ders), network operators or other service providers or due to comparable reasons, the order
shall be implemented subsequently when possible. In the event of subsequent implementation wit-
hin an appropriate and suitable time period once the disruption has been eliminated, Nonkonform
shall retain its claim to remuneration. If it is a considerable delay, the customer shall be informed
thereof.

12. Liability
(1) In the event of ordinary negligence by Nonkonform, its representatives or persons in its emp-
loy (for performing an obligation for whom the principal is vicariously liable), damage claims from

breach of an obligation other than by delay or impossibility, culpa in contrahendo and tortious act
shall be excluded herefrom. This shall not apply to the infringement of essential contractual obli-
gations; in this event the liability for foreseeable damages is limited. Damage claims arising from
the impossibility of performance and/or delay shall be limited in the event of ordinary negligence
to compensation for the foreseeable damage.

(2) In the event of gross negligence on the part of a simple employee (for performing an obligation for
whom the principal is vicariously liable), liability vis-avis the companies shall be limited to the fore-
seeable damage as per the extent. This shall not apply to the infringement of essential contractual
obligations.

13. Price List

(1) The price list shall apply that was published at the time the order was received. The tariffs
are subject to change. This shall not apply to non-companies if the order to be changed is not a
component of a master agreement and is not to be carried out no later than four months after
execution of the agreement. For orders confirmed by Nonkonform, price changes shall only be
effective if Nonkonform announces said changes at least one month prior to publication of the
advenrtising material. In the event of a price increase, the customer is entitled to the right to with-
draw from the contract. The right to withdraw from the contract must be exercised without 14
days of receiving notification of the price increase.

(2) Discounts are determined in accordance with the respectively valid price list. Advertising
agencies and other advertising brokers are obligated to comply with Nonkonform’s price lists in
their offers, contracts, agreements and other settlements with the advertisers.

14. Default in Payment

(1) Interest and collection expenses shall be charged in the event of default in payment or delay in pay-
ment. In the event of default in payment, Nonkonform may delay further execution of the running onr-
der until payment is made in full and may demand payment in advance for the remaining placement.
(2) Doubt that is objectively substantiated with regard to the customer’s solvency shall entitle
Nonkonform, also during the current contractual period, to make publication of additional ad-
venrtising media dependent on advance payment of the amount and on the settlement of unpaid
invoice amounts without regard to the originally agreed term of payment.

15. Termination
Termination of advertising orders must be made in writing or sent via email at least 10 days prior
to the start of placement of the advenrtising.

16. Place of Performance and Jurisdiction is Munich.
Status of this media data and the figures and facts: November 2024. No liability for mistakes or
errors.
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